THE IMPACT OF COVID-19 ON
AUTOMATION INITIATIVES
Many businesses have reached for new technology to help them adapt and respond to the disruption caused by
COVID-19. Automation promises to replace the low-value, repetitive tasks that too often slow down critical
business processes and decision making. However, successful adoption is not without its challenges.

COVID-19 HAS ACCELERATED
AUTOMATION INITIATIVES

WHAT’S DRIVING AUTOMATION?

INTEGRATION IS AN ESSENTIAL
TOOL FOR OVERCOMING
AUTOMATION CHALLENGES

Did the pandemic accelerate or slow
down your adoption of automation?

Why are you investing in automation?

What is hampering the rollout of your
automation initiatives?

48%

It accelerated our adoption of automation

36%

Our adoption of automation continued as planned

15%

It slowed down our adoption of automation

1%

We do not plan on adopting automation technologies

Increase customer satisfaction
Drive employee productivity
Grow top-line revenues
Accelerate innovation

Are you expecting to increase or
decrease your spend on automation
in the coming 12 months?

63%

Cost savings

59%
58%

50%
48%

20%

Leapfrog competitors

54%

Legacy technology

40%

Move to remote working

39%

Lack of internal skills

37%

Compliance issues

36%

Buy in from internal executive stakeholders

36%

Company culture

29%

Lack of clear vision and strategy

What organizational area did you focus
your initial automation efforts on?

78%

68%

IT processes
Financial processes

9%

Sales processes
iPaaS and/or workflow automation

Marketing processes

4%

Business Process Management (BPM) suites

1%

25%

Other processes

Low-code technology

Increase

Stay the same

10%

Decrease

How important is it to have an
enterprise-wide approach to automation
versus a siloed, one-off approach?
Very important

54%
53%

HR processes

12%

28%

What technologies make up your
enterprise automation toolkit?

10%
8%

78%

Cutbacks in funding

77%

AI/ML
RPA

24%
21%

4%

None of the above

22%

Somewhat important

1%
Not important

*The research was conducted in February 2021 by 3GEM on behalf of SnapLogic. 400 IT decision makers were
surveyed, including 200 in the US and 200 in the UK.

